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Ulysses 1s a multidisciplinary
user experience researcher
trained in quantitative and
qualitative methods.



Process

I begin my UX design
process by assessing
the stakeholder’s
needs and testing
hypotheses about
problems potential
users face. I use
interviews, personas,
competitive analysis
and ethnographic
research to gain
insight into customer
behavior, and to
define possibilities
for user experiences.

User Experience isn’t
magic. It is the
product of an
iterative design
process. I switch
between high-level
tools such as sitemaps
and user scenarios,
and the more nitty
gritty, detailed
ortiened boxes and
arrows of wireframes.

Research

Designing without
testing is like the
blind leading the
blind. Prototypes,
whether paper, PDF or
programed in HTML/CSS
are essential for
receiving customer
feedback and refining
design.




Understand user goals, behaviors,
and pain-points through interviews,
survey data, search log analysis,
and cognitive walkthroughs.

Customer
Research

Helen Johnson

el e Brands & Influencers

Goals

e Add anewresource

e Find and edit a resource

e Overall, keep track of the library's electronic resource
subscriptions, and do so efficiently and with ease!

Frustrations

CORAL is a complex system, capable of accomplishing various
tasks However, it can be complicated to use.

Various parts of the system do not talk to each other or
interoperate, which requires users to jJump between

"How did | end up with so many
tabs?"

Age: 55 forms/modules/etc in the middle of their tasks. This interrupts
Work: Electronic Resources workflow

Libraran

Location: Los Angeles, California The system lacks consistency in language and format, which

makes it difficult to learn and use effectively

Bio

Has been an electronic resources librarian for an institution in Los
Angeles for the past 2 years. The library in which the user works
at recently introduced CORAL, but before using CORAL the user

had been using a series of spreadsheets to organize and
manage the library's electronic resources.

Client: CORAL - an electronic resources management system



High-Level

Understand an application on a
global level based on user

ArChitecture scenarios, industry specific
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Client: Spinelli Killcolin — A Luxury Ring e-commerce Platform




Heuristic
Evaluation
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Heuristic Analysis Checklist 2023 ¢

&

2023 Usability Checklist-Grid view ~

Calibri ~

File Edit View Insert Format Data Tools Extensions
QA o ¢ & 5 100% ~ $ % 0 .00 123
097 - | &
A B C D
1 Section  Site Function Device Criteria
2 2 Home Page Desktop & Mobile One clear “extra” value proposition should be high
above any other element
3 3 Navigation Desktop & Mobile ::Jlizra clear navigation that is deliberately explicit and
Any main drop-down menu should be accessible
4 3 Navigation Desktop & Mobile  throughout the entire site (with the checkout process
and vast help sections being acceptable exceptions).
Quickfeel test: Customers can identity the
s . brand/product selection easily at a glance. Show a
5 3 Navigation Desktop & Mobile product mix and especially iconic products in which
you're known.
N | h i link to h
6 3 Seak Desktop o results page has suggestions, link to home page or
to try search again
7 a Categories Desktop !mages in grid should be "light" in file size - not full PDP
images
Clear Buy Box with price, color, options, quantity
8 5 Product Page Desktop dropdown and add to cart button
Funnel Steps are short, concise and purposeful to get
9 6 Checkout Desktop toreheckoiit
10 1 Header Mobile Make it easy to go back to the home page
7 The site’s hierarchy should also be shown visually in
1 L Header Desktopi&;Moblle navigation and filtering tools.
12 3 Search Desktop Search results return related product
Pagination reduces usability, consider lazy loading or
13 4 Categories Desktop "load more" (or reducing product count on category
page)
14 5 Product Page Desktop Clearly shom_/ prot_luct d.escrlptlor.\s, including materials,
manufacturing, dimensions, etc if needed
Allow multiple checkout options such as Apple Pay,
15 6 Checkout Deskt 4
A oo SSKIOR Google Wallet, PayPal, Amazon Pay, Affirm, etc.
Y20 6 Checkout Desktop Pre-tick Marketing Opt-In (US only)
vl 3 Checkout Deckton Automatic Address Verification

International ~

Help Accessibility

Rationale

Sell consumers on one single value proposition as to
not confuse them

Having a clear navigation structure and menu helps
customers further understand what your site is about
Linking to a page that isn't the checkout, and having
no navigation infers that the user is on a different
experience

Customers want to to see behind the door what they
expect is there

Abandon rates are high on no-result search pages if
there are no other options in which to navigate

Too heavy a page means a slow load = bounce and low
conversion

Have clear pricing, so consumers do not get
discouraged or confused. Clear reviews and any other
details important to the purchase.

Allow your users to quickly autofill and leave the site in
fewer steps help conversion

Avoid requring the use to use the browser backbutton.
They may leave the site.

Showing consistent ordering and language helps show
the consumer the order of importance

Offer product suggestion on the search page

Customers no longer tolerate pagination, but want
quick loading, at-the-moment options

Communicate all the product knowledge here on this
page/

Giving people the chance to use multiple checkout
options increases conversion

Assume you have one shot at adding them to the
email list, so auto enroll them. US only.

Using an address verification service from Google or
LIPS reduces human error on address entrv which

Compliance (2019)

Doesn't Comply

Almost Complies

Almost Complies

Almost Complies

Doesn't Comply

Almost Complies

Almost Complies

Almost Complies

Doesn't Comply

Almost Complies

Doesn't Comply

Almost Complies

Almost Complies
Almost Complies

Almost Complies

Almost Comnlies

Navigation Competitive Audit ~

Sheets - Heuristic Analysis Checklist 2023 - Google Sheets
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Compliance (2023) UX Value ¥ Findings

The current value proposition

Recommendations

The clickable area for the
return to home banner is
smaller than expected. It can
be difficult to trigger the
button because the clickable
area is too small.

Make the clickable area of the
button in mobile larger to
account for tapping.

Almost Complies

Complies

2. (Serious) Vi

Some searchers, such as
searches for "gold" return
results for mutlipe metals,
including silver.

Improve search results to rank

Al t Compli
mos mplies products by relevance.

2. (Serious) 57

Complies 2. (Serious) -
Complies 2. (Serious) 5 <
Complies 2.(Serious) ¥
Complies 2. (Serious) ¥
Comnlies 2 (Serinuis) -
Charts ¥ 2019 Usability Checklist-Grid vie >

Test product against 100+ UX
best practices.

b3 A

K

Change since last Analys

Improvement

Improvement

Improvement

Improvement

Improvement

Improvement

Improvement

Complies
B is a 60% off sale.
Complies
Complies
Users can quickly tell that the
site sells rings. Users have to
Complies interact with the site more to
tell that SK sells jewerly and
some homeware.
The no search results page
allows useers to search again.
The "Sorry, this page was not  The no search results page
Complies found" page does not include a could also include "closest
search bar or links to similar matches" or other suggestions.
products. It does have a link to
the home page though
Complies
Complies
Complies

Improvement

Improvement

Improvement

Improvement

Improvement

Improvement
Improvement

Improvement

Imnrovement

Client: Spinelli Killcolin — A luxury ring e-commerce platform




Map stages of a user flow, using
qualitative research methods to
identify plan points, user emotions,
needs, and recommendations.

USER FLOW
MAPPING

Goal: add a resource on CORAL, as the system currently exists
Stages Getting Started Starting to Add a Resource Interruption Creating Types Finishing Adding a Resource
ASsess Creat Make selections for
Receive new - Select Click "New Fill in Format/ — € Create eale Create New Goto Find m iy ———— Gl
Specific steps e-resource at CgR AL Resources Resource” Product Acquisition/ “Save” ‘Admin new ResourceT Acquisition “My resourg’e Type a’nd AgTiEiE “Submit”
library Module button details Resource tab Format Type Queue” Type‘
types ype
Which | wish i didn’t have to
Joedl® module Rvommey leave my resource I'm not sure how to classify the type How do | get back to
User Thoughts manage this dol acquisition/ oD (D R (s of format and resource... what is my resource?
e-resource need? resource types s iy e the difference?
- are not available
) e-resource
choices
Neutral. Finding Frustrated ) N
Happy to have a new I ——. Happy/glad because now R;'J'i\;id( ) Excited and
User Emotion resource! !—!opeful lthat ' et v Confused and to know you have to ﬁow i relieved to
CORAL will make it easier to resource is not frustrated :( where to go go back and creating the finally finish
manage 100 difficult. to create a locate the .
new type. resource :
Name, provider,
Information Needs URL, alt url format, resource type, acquisition type
description, format, of specific e-resource
acquisition type.
Source tye, notes...
The language Whats the May have to repeat this
is not clear difference I don’t know where to create a ) ! process multiple times
Pain Points about which between new format/acquisition/resource ggnrtels(g:m:?yetg;:]: if it is necessary to
module to submit and type S create new format,
choose save? 9 acquisition type, and
resource type
Have a clear
indication (i.e. Clarify the
Recommendation language)of language used Allow for new types to be created Make it easier to locate an
where to start to on the ‘Add New within the form. in-progress resource
add a new Resource’ form
resource.
O Happy . Frustrated O Neutral

Client: CORAL - an electronic resources management system
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Wireframe design requirements and
mockup user flows.
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Project: BookClub — an Al powered audio reader
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Once upon a time, in the heart
of an ancient Kingdom, there
was a beautiful garden. And
there, in the cool of the day,
the old King would walk with
his beloved daughter, the
Princess. Her eyes were like
the purest lapis lazuli, and her
smile could charm the birds
from the trees.

The garden was a magical
place, a labyrinth of winding
paths, a maze of flowers so
vibrant and fragrant that it
was said to be the envy of the
gods. There were roses of a
hundred different hues, tulips
and daffodils, irises and lilies,
each more exquisite than the
last. There were trees laden
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Once upon a time, in the heart
of an ancient Kingdom, there
was a beautiful garden. And
there, in the cool of the day,
the old King would walk with
his beloved daughter, the
Princess. Her eyes were like
the purest lapis lazuli, and her
smile could charm the birds
from the trees.

The garden was a magical
place, a labyrinth of winding
paths, a maze of flowers so
vibrant and fragrant that it
was said to be the envy of the
gods. There were roses of a
hundred different hues, tulips
and daffodils, irises and lilies,
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Prototype

{x}

4D

if multiple_choice:

# Display

i
similar_names = get_similar_names(first_name, name_embeddings, nlp, total=10, top_n=3)
if not similar_names:
print("No similar names found.")

else:

for img_name, first_name in row_generator:
display_image(img_name)

multiple-choice hints

choices
choices

random.shuffle(choices)
for i, choice in enumerate(choices, 1):
print(f"{i}. {choice}")

# AlwAave Nnromn
# Always promp

selected_name

else:

number_wrong += 1

print("Wrong")

print(f"Their name is {first_name}")
print("\n\n")

t

# Check the answer

if selected_name.lower() == first_name. lower():
number_right += 1
print("Correct")

Use a high level programming
language to create a simple and

testable MVP of the core product
idea, service, or micro interaction.

= [first_name] + similar_names
= list(set(choices)) # Ensure choices are unique

£ A - T nr .
TOl _L\I;JUL

input("Please enter the Name:\n")

Project: Total Recall - A Flash Card app with Al driven difficulty settings



Build a scalable MVP using a
mobile first strategy.

£ bookclub

EXPLORER Styles.js M X [ Colors.js B AccountBottomSheet.js M fetchData.js M 3 Untitled-1 iPhone 15 R T

i s | , , ooe n Gt O
\ BOOKCLUB src > themes > I8 Styles.js > [€] getStyles > /2 settingLabel > /2 color
v [ src import { StyleSheet, Dimensions } from 'react-native';

v [t components
const screenHeight = Dimensions.get('window').height;

i e i M const sheetHeight = screenHeight *x 0.90;
‘ ListView.js Y]
StyledButton.js const getStyles = (Colors) => StyleSheet.create({
ThemedLogo.js outerContainer: {
flex: 1,

Vv gk context

backgroundColor: Colors.background,

ChatContext.js M },
~ SupabaseContext.tsx logo: {
i SupabaseProvider.tsx M width: 200,
ThemeContext.js \ e L
I
useSupabase.tsx e
v (@ hooks Tlex: 1,
useChat.js U backgroundColor: Colors.background,
v [@ navigation b
: : text: {
DrawerNavigator.js M
9 ) color: Colors.textSecondary,
GlobalNavigation.tsx 3
GlobalParamList.tsx innerContainer: {
v [gg screens flex: 1,
ForgotPasswordScreen.tsx padding: 20,
justifyContent: 'center’,
HomeScreen.tsx b alignItems: 'center',
oo B00HCLUB
NewChatScreen.js M
RegisterScreen.tsx title:
. fontSize: 24,
v (@R services e A o
chatBotService.js U OUTPUT  DEBUG CONSOLE  TERMINAL
chatService.js
: Logs for your project will appear below.
fetchData.js S > Opening on i0S...
v [@#% supabase > Opening exp://192.168.1.239:8081 on iPhone 15
. < > Opening the i0S simulator, this might take a moment.
supabaseClient.js
v [@® themes
Colors.js
M CQtulac ic V]
> OUTLINE
> TIMELINE ios AppEntry.js N ©.0% a

X P main*t C0L1r ®O0AO0 WO [> React Native Packager O Ln 207, Col 19 Spaces: 2 UTF-8 L (s

Project: BookClub — an Al powered audio reader



Qualifcations

Education

2016-2024 Ph.D. Candidate, Information Studies, UCLA.
2023 Certificate in Digital Humanities, UCLA
2015 UX Design, UCLA Extension.
2012 B.A. Anthropology, Reed College.

Technical Skills

RESEARCH DESIGN DEVELOPMENT

Python Adobe A1l HTML/css

R Adobe UX JavaScript

ArcGIS Figma React Native
Spark AR

Contact

upascal@ucla.edu



